Measuring Success on
Facebook, Twitter & LinkediIn

Class 3: New York University
Social Media Analytics |

NYU
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Steps for Measurement
on Any Social Channel
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Types of Content Shared

Photos

€] Audio Links
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Understand
Your Goals










Cross Channel Measurement

Simply Measured Brandwatch
FB, Twitter,
LinkedIn & FB & Twitter

Instagram
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Cross Channel Measurement

Sprout Social &

Google Analytics Socialbakers
Any Social FB, Twitter,
Channel That LinkedIn &

Drives Traffic Instagram
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Facebook’s Audience

40

32.1

Age 18-24 Age 25-34 Age 35-44 Age 45-54 Age 55-64  Age 65+

Source: eMarketer



i  Fed Bull
Kzt

What Animal Is Most Like You?

15 yorar wibe mare hig,

lind aut

b= Disneyland

They say & dad is a daughter's first love. We couldn’t agree more! Share

this video with the Disney Dad in your life to remind him that he holds your
heart farever! #HappyFatharsDay

T poople like this

¥ 1,311 shares

Moal Helg
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Social Litmus Test:

Does Your Goal
Work Here?



Facebook Metrics

Engagement:
Pages Likes Post Reach | Reactions, Shares,
Comments
Hide, Report as

Post Click Post Type
OSEMIEE  spam, Unlikes |~ o VPR
Video Views 30.-Second FB Refeﬁrral

Views++ Traffic
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FB Measurement Tools

e Facebook Insights
e Sumall
e Agora Pulse
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Twitter users

Among online ad

All internet users

Men

Women

White, Non-Hispanic
Black, Non-Hispanic
Hispanic

13-29

30-49

50-64

&b+

High school grad or less
Some college
College* (n= 685

Less than $30,000/yr
$30,000-549 999
$50,000-574,999
$75,000+

Urban

Suburban

PEW RESEARCH CENTER

Twitter's
Audience
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Twitter Content Types

: Reuters Pictures terspictures - 54
Nl - ook at soma of the foreigners who have been detained in North Korea
I3

RS reut.rs/1VdcjpZ

Target
Home is where the WiFi connects

automatically. &> @ #WednesdayWisdom

Maddie Irish @n

you could be anywheare in the country and always feel like you're at home in
@Target &
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Social Litmus Test:

Does Your Goal
Work Here?



Twitter Metrics

Engagement:
Followers Tweet Reach Mentions,
Retweets, Likes
Top Tweet, Top
. Engagement Mention, T
Tweet Clicks 999 b
Rate Follower, Top
Media Tweet
Completion Twitter

Video Views

Rate

Referral Traffic
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Twitter Measurement Tools

o Twitter Analytics

e Followerwonk
* Buffer
e TweetReach
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Linkedln Usage Among Key Demographics
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LinkedIln Content Types

OpenX shanesd:

Eponsored

|5 wirdr gurmenl ad sereer ‘“’l.'l-:ir‘g The best decisions? hitas  nkd. infeHE0

L] - "
Can Switching
u d S.e Sponsored
mke You Embracing the nexd phase of personalization with Gatorade’s senior director of consurmer
engagement. Keany Mitchell — watzh the SKSW interdiew.
-
Smile?

e T WM GLdiEas BT

Dave Karpan

Founder & CEQ, Likeahle Local, WY Times Best-Selling Authar & Speaker

"The world of cornmunication is rapidly shifting. To keep up, you could spend thousands ol
haurs trying 1o figure oul how 1o win fans and custorners using the latest social networks (by Persanalization
the way, they may change next waek), oF You could buy. .. show mone YouTube = Kenny Mitohall, Sr. Director of Consumer Engageman at Galorade, sat
m SHEW 10 fstuss the ol personalizalion pays in winning e batthe for
The Art of People: 11 Simple People Skills That
Will Get You Everything You Want

BMARCN.COMm The Art of Peopla: 11 Simple People Skills
That Will Get You Everytheng You Want [Dave Kerpan] on Am..

Share - ‘.'-'Z' ]

131 Sdmple
People Skills That

&5 i

F Sihannon Fatierson | st pre-ordened my copy of this from the LK afer reading an
W excepl and finding mysall imrigued. Looking forward i reaging it
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Social Litmus Test:

Does Your Goal
Work Here?



Linkedln Metrics

Interactions: Like,

Followers Impressions |Shares, Comments,
Followers Acquired

LinkedIn

date Click Post T

ol Referral Traffic ost Types
Page Views, ELE EN Follower

Unique Visitors Rate Demographics
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Linkedln Measurement Tools

Sprout Social,
Google Analytics Slmply’Measured &
Socialbakers
Any Social FB, Twitter,

Channel That LinkedIn &
Drives Traffic Instagram
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Questions!?
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